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ABSTRACT

New product development is one of the riskiest, but most critical strategies in any competitive
industry (Cooper, 2001). Many companies have built competitiveness and obtained tremendous
profits through new product development. Global competition in the textile and apparel industry
has become more intense due, in part, to the changes in regulation of world trade. To competein
the future of textiles and apparel, firmswill need to be innovative, while reducing cycle timesand
cutting costs. New product development methods will contribute or enhance the marketing of
innovative products. The purpose of this paper is to review the nature of new product
development (NPD) and explore diverse NPD processes identified by previous researchers. This
paper will also introduce several examples of new product development process models and
strategies of companies and products in the textile and apparel industry. This research will be of
interest to academicians and industrial personnel in the textile and apparel field through a
review of NPD literature.
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1. Introduction industry, creating diverse marketplace
opportunities and challenges.

Today, the world is characterized by macro-

and micro-environmental influences. These
influences include the rapid evolution of
socio-cultural patterns and life styles, sdlf-
awareness and decisona autonomy of
consumers, a rising significance of mass
production and distribution systems, an
incessant introduction of technological and
managerial innovations, increasing levels of
competition and globalization dynamics
(Ciappel & Simoni, 2005). These influences
are impacting the textile and appare
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The following list shows many of the major
trends currently affecting the global textile
and apparel industry:

China dominates appared and
textiles.

High-tech and smart fabrics
proliferate.

Supply chain management (SCM)
evolves to serve the global market.
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